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 Karya Murni SLB-B School is a school that makes handicrafts and handicrafts 
in the form of marketing and sales souvenirs which are considered ineffective 
because the number of products is very large and always increasing, so 
customers often have to buy product catalogs every month. overcome the 
above problems so that marketing and sales can be done through the internet 
without having to buy a catalog every month, and customers only see products 
and order goods through the website. And the concept of Business to 
Consumer (B2C) can be used. Karya Murni SLB-B School, marketing still 
uses catalogs, payments are still made in cash, so customer satisfaction and 
time are not maximized. To be able to apply the business to consumer concept, 
sales activities that are open to the public are carried out, information is 
disseminated to the public, uses public services such as websites, and services 
must be responsive to consumer demands. To design an E-Commerce 
application at the Karya Murni SLB-B School, product pages, list, about, 
contact and login data are accessed by users and members but only members 
can access product orders and admins can process product data, member data, 
order data and passwords. 
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1. INTRODUCTION  
Information technology provides businesses with four core sets of services to help execute 
business strategy, business process automation, providing information, connecting with customers, 
and productivity tools. Because with these advances, it has had a major impact on business changes, 
starting from how to advertise to buying and selling and interacting between humans. Online sales 
or E-commerce is an internet service that is used for buying and selling. E-commerce has changed a 
lot in the buying and selling process. If in a buying and selling seller and buyer meet, but in E-
commerce they do not need to meet, they interact via the internet and communicate via telephone. 
In this process, trust is the main capital. Because without the trust of both parties, the process 
of buying and selling E-commerce can occur and be carried out. However, with the increasingly rapid 
development, many websites or e-commerce have sprung up, whether they use blogs, social media, 
websites. This rapidly makes it easier to buy and sell. E-commerce itself is divided into several 
models according to the pattern of interaction or transactions, namely consumer to business (C2B), 
business to consumer (B2C), business to business (B2B), and peer to peer (P2P) (Joko, 2011). 
However, with the development of information technology, there are still many websites that 
provide unsatisfactory information and some even feel disappointed. Because in making a website 
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there are several methods, so that the website is comfortable for users to use. The concept that will 
be discussed by the author is the Business to Consumer Concept. 
The research conducted by the author is at the Karya Murni School, which is located on jln. 
H.M Joni Medan. The marketing and sales activities carried out by the company are considered less 
effective because the number of products is very large and is always increasing so that customers 
often have to buy product catalogs every month. So with this problem, the author conducts research 
on how to make marketing and sales through the internet without having to buy a catalog every 
month, and customers only see products and order goods through the website. 
 
2. RESEARCH METHOD   
2.1 Software Design 
 Software design (application programs) is actually one of the most demanding jobs for 
human expertise and skills, namely the ability in terms of analysis and design, technical programming 
skills, and managerial (management) abilities. Everything in general begins with an effort to 
understand the problem completely (analysis), design the software to be developed (design), then 
proceed with implementation (writing the results of the design in a particular programming 
language), and end with testing (testing) so that the software really in accordance with the needs and 
expectations of users (Nugroho.A, 2009: 5).  
2.2 E-Commerce 
 Electronic Commerce (E-Commerce) is the sale or purchase of goods and services, between 
companies, households, individuals, governments, and the public or other private organizations, 
which is carried out through computers on network media. Goods and services are ordered through 
the network, but payment and delivery of goods or services can be done at the end or offline 
(Ahmadi.C, 2013: 7). 
2.3 Business to Consumers (B2C) 
 Understanding business-to-customer is a business concept where the seller deals directly 
with the buyers and between the seller and the buyer is not necessarily familiar with the seller. The 
nature of the business is that it is open and free to be used by the general public. How to access it 
through a site provided by the seller (Panjaitan.H, 2014: 2). 
 Business-to-Consumers ie the seller is an organization and the buyer is an individual. B2C 
has the following characteristics: 
a. Open to the public, where information is disseminated to the public. 
b. The services provided are general (generic). For example, because the web system is commonly 
used, the service is provided using a web base. 
c. Services are provided on request (on demand). Consumers take initiatives and procedures must 
be ready to respond according to requests. 
 
3. RESULTS AND DISCUSSION 
In this study using the business to customer concept where the business concept is where the 
seller deals directly with the buyers and between the seller and the buyer is not necessarily familiar 
with the seller. The nature of the business is that it is open and free to be used by the general public. 
How to access it through an e-commerce site that will be designed. 
 Where the e-commerce website that will be designed will be adapted to the business to 
consumer concept: 
a. Open to the public, where information is disseminated to the public. 
b. The services provided are general (generic). For example, because the web system is commonly 
used, the service is provided using a web base. 
c. Services are provided on request (on demand). Consumers take the initiative and procedures 
must be ready to respond in accordance with the request. 
The procedure flow for the purchase of goods is as follows: 
a. Buyers register members on the E-Commerce website. 
b. Buyers provide a list of orders through the E-Commerce website. 
c. The cashier receives a list of orders for goods from the buyer, then checks the inventory by 
looking at the stock of goods. 
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d. If the inventory of ordered goods is not available, then the cashier will make a list of orders for 
goods that are not available, then submitted to the procurement department. 
e. The procurement department receives a list of orders for goods that are not available, then carries 
out the procurement process and makes a list of orders for goods that have been purchased to be 
given to the cashier. 
f. If the order inventory is available, the cashier will input the order data and the order data will be 
stored on the computer. 
g. The cashier prints the invoice, which is submitted in duplicate. The first copy is submitted to the 
dispatcher, and the second copy is archived 
h. After printing the goods are sent by the delivery officer and the buyer pays to the delivery officer 
who takes the order for the goods.  
3.1 Use Case 
  Use case is the functionality of a system, so that the user or application can understand the 
application to be built. The application use case can be seen in the following image 
Form registrasi
































Figure 1. E-Commerce Sales Website Use Case 
3.2 Activity Diagram 
 Activity diagram is one way to model the events that occur in the use case. This diagram is 
essentially similar to a flow chart (Flowchart), showing the flow of control from one activity to 
another. Activity diagrams serve to visualize, specify, construct, and document the properties of a 
set of objects, but it can also be used to model the control flow of an operation. 
             








Pilihan Mendaftar Menjadi 
Member
Login























Figure 2. Activity Diagram Website E-Commerce 
3.3 Table Relationships 





























Figure 3. E-Commerce Website table relations 
3.4 Admin Page  
  The admin login page has the same login display as the user, but the email and password are 








Figure 4. Admin Page 
3.5 Main Page 
  On the main admin page, given instructions as an admin, where the admin has full rights 




Figure 5. Main Menu 
3.6 Product List Page 
  On the product list page, displaying any products that have been inputted by the admin, 
admins can also edit products and view product information. The product page view is as follows: 
 
 
Figure 6. Product List Page 
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3.7 Order List Page 
  On the order list page, the admin can see the customers who placed an order. The admin can 




Figure 7. Order List Page 
3.8 Visitor Page 
  Here visitors must register themselves to become members, before placing an order for 
products. To become a member, visitors can fill in their name, address, no. telephone, e-mail, 




Figure 8. Visitor Page 
3.9 Product Order Page 
  Here the order must register itself to become a member, before placing an order for the 
product. To become a member, visitors can fill in their name, address, no. telephone, e-mail, 
password. The display of the member registration form is as follows. 
 
 




Figure 9. Product Order Page 
3.10  Page View Contact Us 
  On the contact us page, contains information no. Cell phones and emails are useful if 
customers want to ask something or have a complaint, they can contact the website administrator. 
 
 
Figure 10. Page View Contact Us 
 
4. CONCLUSION  
Based on the background and the discussions in the previous chapter, it can be concluded 
that Schools of Karya Murni each use conventional methods, marketing still uses catalogs, payments 
are still made in cash, so customer satisfaction and time are still not maximized. To be able to apply 
the business to consumer concept, sales activities are carried out that are open to the public, 
information is disseminated to the public, uses public services such as websites, and services must 
be responsive to consumer demands. To design an E-Commerce application at the Karya Murni 
School, product pages, list, about, contact and login can be accessed by users and members but only 
members can access product orders and admins can process product data, member data, order data 
and passwords. 
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